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Tourism Innovation and Aesthetics
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Laws in Daily Life
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Designing Your Life with Science
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Modern Entrepreneurs
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Innovation for New Generation
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Fashion Personality Development
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Digital Citizenship
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Creative Thinking
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Business Law
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Principles of Accounting
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Business Finance
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Principles of Marketing
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Modern Organization Management
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Production and Operations Management
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Business Economics
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Information System for Managing Business in The Digital Age
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Managerial Accounting
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Business Taxation
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Entrepreneurial for Marketing
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Consumer Behavior in Digital Age
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Product and Price Management
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Marketing Channel and Supply Chain Management
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Retailing and E-Retailing Management
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Marketing Planning and Digital Marketing Strategies
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Digital Marketing
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Social Media Marketing
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Digital Marketing Communications
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Digital Marketing Project |

a ] aa v I3

WUIAALAZALEIAYTOILATINIUNITNAINAYE BIAUTZNIULAISNITTEUY

a wva LY

ANUIANUNIRTsUSUANINIRane wavanunsadnaulaunlymdududeunianisnaie

neldaniinisaliiuiasals anudlaneduisnisiidusiusiugnansnanduiivevildly

I3 1 v

wilgyrmemseaialidniaaa Wilatenisieszilenianiinseainnigldaniinisali

9
wiasaiienaniunnIeuInsindesngnatn nsruiumslumsiwindugivieusnisival
sondnarnlaganfeuuifnuaznguiniinisnainadvia n1sussliuanudululivicgsia
N5 WL ULNUGIND N1TUTHTULYAIRNY LazIsMruanagnsnaeyilvgsialvaidseauy
o & 1% | v v o ¥ o = awva a 4 Y o a v
Audisala lneyadulvgSeulalilonatlinU iR eigadunisviunugsianiels

anNMsaifiuiase nsvienduiin dpviunugsivdmsunisesnndadueivseusnisiv



(1AB.2) BN 39

SWERY YouarAdsUIEIIEIU iagin (UTsBNe-UHUR-Anwiienues)

3544103 N15AAINTLNINUTINA 3(3-0-6)

International Marketing
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Marketing Research
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Digital Marketing Project Il
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Abstract

This research wos a study of brond development in order to build the volue
perception of Long Lablae durian of Khon Rak Durian Bandannakham Club of Mueang District
in Uttaradit Province. The objectives of this study were 1) to develop the brand of Long
Lablee durian of Khon Rak Durion Bandannckham Club of Mueang District in Uttaradit
Province, and 2) 1o build the value perception of of Long Lobloe durion under the brand of
Khon Rak Durion Bandannakham Club of Mueang District in Uttaradit Province. The research
methcdology wes carried out by collecting data from in-depth interview and focus group
discussion among 30 of leaders and members of Long Lablae durion of Khon Rak Durion
Bandennakham Club of Mueang District in Uttaradit Province. Questionnaires were applied to
examine the value perception of Long Loblae durion under the brand of the club. The
samples in this study included 400 consumers of Leng  Lablae durian. The statistical onalysis
perfarmed in the research were percentage, meon, and stand deviation.

The findings related to brand development for Long Lable durion of Khon Rak Durian
Bandannakham Club in this study coukd be summarized in 6 stoges. The brand developrment
procedures began from the identification of terget group to the brond volue manogement.
In order to approprictely proceed the brand development procedures, the Khon Rak Durian
Bandonnakham Club and the durion farmers paid most cttention to the image of the brand
50 thot the value perception would be estoblished and satisfied by the consumers,
and eventually brond loyalty.

As for the value percepticn of the consumers towards Long Lable durion of Khon Rak
Durion Bandannakham Club of Mueang District in Uttaradit Province, the resuits indicated that
majority of the questionnaire respondents were female consumers of 41 to 50 years old
whose income range was in between 5,000 to 10,000 baht. They revealed that they did not
know that the brond of Long Labloe durion was from Uttaradit Province. They dlso said
to expect the quolty of the brand in retuming products of poor quality. In addition,
the respondents revealed what they desired of brand reliability waes the ability to respend
the consumers’ demand more than the their expectation.
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As for the consumers’ cottitudes, the findings revealed that corsumers were aware of
the Long Labloe durian brand management in 4 aspects. These attitudes were discussed in
descending crders o5 folbws. The first aspect was the brond awareness. It was found that
reasons in purchosing Long Labloe durion were that the consumer would focus to chocse @
product which was the most famous brand, they could recognize the brand of Long Labloe
durian, and they had found or seen the brand or logo of durian.

The second ospect was perceived quality. The result data showed that durian sellers
were poliite and attentive to customers, durian is fameous fruit for Uttarodit Province, the
quality of Long Labkae durian was so significant and resulied in the customers’ trust,

The third aspect wos brand associations. It was suggested from the dato that the
taste of Long Lobloe durian created the consumers' fovorable feeling  which was werth the
price, branding could directly indicate about the source of durian, ond the consumers chose
only Long Loblae durian with the brand's sticker,

The last aspect wos brond loyalty. It was found that consumers will continue
to consume Long Lablae durion despite of the high price, they would also suggest others
to buy Long Labloe durian, ond lastly, odvertising ond public relotion could offect

the consumers' perception.

Keywords: Brand development, Brand, Long kabloe durian, Bandannakham, value perception
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Abstract

This research wos a study of brond development in order to build the volue
perception of Long Lablae durian of Khon Rak Durian Bandannakham Club of Mueang District
in Uttaradit Province. The objectives of this study were 1) to develop the brand of Long
Lablee durian of Khon Rak Durion Bandannckham Club of Mueang District in Uttaradit
Province, and 2) 1o build the value perception of of Long Lobloe durion under the brand of
Khon Rak Durion Bandannakham Club of Mueang District in Uttaradit Province. The research
methcdology wes carried out by collecting data from in-depth interview and focus group
discussion among 30 of leaders and members of Long Lablae durion of Khon Rak Durion
Bandennakham Club of Mueang District in Uttaradit Province. Questionnaires were applied to
examine the value perception of Long Loblae durion under the brand of the club. The
samples in this study included 400 consumers of Leng  Lablae durian. The statistical onalysis
perfarmed in the research were percentage, meon, and stand deviation.

The findings related to brand development for Long Lable durion of Khon Rak Durian
Bandannakham Club in this study coukd be summarized in 6 stoges. The brand developrment
procedures began from the identification of terget group to the brond volue manogement.
In order to approprictely proceed the brand development procedures, the Khon Rak Durian
Bandonnakham Club and the durion farmers paid most cttention to the image of the brand
50 thot the value perception would be estoblished and satisfied by the consumers,
and eventually brond loyalty.

As for the value percepticn of the consumers towards Long Lable durion of Khon Rak
Durion Bandannakham Club of Mueang District in Uttaradit Province, the resuits indicated that
majority of the questionnaire respondents were female consumers of 41 to 50 years old
whose income range was in between 5,000 to 10,000 baht. They revealed that they did not
know that the brond of Long Labloe durion was from Uttaradit Province. They dlso said
to expect the quolty of the brand in retuming products of poor quality. In addition,
the respondents revealed what they desired of brand reliability waes the ability to respend
the consumers’ demand more than the their expectation.
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As for the consumers’ cottitudes, the findings revealed that corsumers were aware of
the Long Labloe durian brand management in 4 aspects. These attitudes were discussed in
descending crders o5 folbws. The first aspect was the brond awareness. It was found that
reasons in purchosing Long Labloe durion were that the consumer would focus to chocse @
product which was the most famous brand, they could recognize the brand of Long Labloe
durian, and they had found or seen the brand or logo of durian.

The second ospect was perceived quality. The result data showed that durian sellers
were poliite and attentive to customers, durian is fameous fruit for Uttarodit Province, the
quality of Long Labkae durian was so significant and resulied in the customers’ trust,

The third aspect wos brand associations. It was suggested from the dato that the
taste of Long Lobloe durian created the consumers' fovorable feeling  which was werth the
price, branding could directly indicate about the source of durian, ond the consumers chose
only Long Loblae durian with the brand's sticker,

The last aspect wos brond loyalty. It was found that consumers will continue
to consume Long Lablae durion despite of the high price, they would also suggest others
to buy Long Labloe durian, ond lastly, odvertising ond public relotion could offect

the consumers' perception.

Keywords: Brand development, Brand, Long kabloe durian, Bandannakham, value perception
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Abstract

This qualitative research aimed to investigate a causal relationship of
integrity culture and wark integrity effecting on transparency in Uttaradit Province.
Using purposive sampling technique, 416 local government officers were selected
as samples of this study. These samples gave information collected as data through
a questionnaire. Data was analyzed by using Structural Equation Model (SEM)
through LISREL.

The findings found that: 1) work integrity was a causal factor directly
effecting on transparency the most, followed by integrity culture, and 2) the
integrity culture indirectly effected on transparency towards a mediator, i.e. work
integrity. The analysis results revealed that the analysis model was cansistent with
empirical data (y* = 16.68, df = 9, p = 0.060, GFI = 0.99, AGF| = 0.96). This showed
the model was appropriate with the empirical data at a good level.

Keywords: Integrity Culture, Work Integrity, Transparency Assessment
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Abstract

This research aim to study 1) the channel of distribution and 2) analyze the
mechanism in the supply chain of Long Lab Lae' s durain agricultural business,
Uttaradit province included Maepool, Nanokkok and Dannakam district. Qualitative
research with participatory action research. The target groups were 90 farmers
leaders and members. The instrument for collecting data were group discussion, in-
depth interviews and questionnaires. The data analyzed by percentage, standard
deviation and content analysis. The finding were as follows : 1) the channel of
distribution of Long Lab Lae' s durain agricultural business, divided into two parts are
direct and indirect channel. 2) The mechanism in the supply chain of Long Lab Lae' s
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durain agricultural business can divided into twe groups are (1) the group of non-
profit and the group of profit organization. And (2) Private Farmer. Second
distributors included E-market, retall intermediaries, face to face market and farmer
shop and finally customers included online customers, premium market, consumer's
decision and the healthy eating consumers' trend.

Keywords : Channel of Distribution 1, Agricultural Business 2, Long Lab Durain 3
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